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Challenges

Leveraged the live chat data to 

provide recommendations.

Guided through pre-determined 

options with the ability to handle 

free-form text.

Implementation of support Chatbot that 

was unique in the following ways:

The client is a skincare company offering 

products for anti-aging skincare, fairness 

creams, cleansers, and moisturizers under 

the ownership of a Fortune 100 CPG major

The client handled large volumes of 
inquiries for product differences and 
product recommendations manually 
by email or calls, leading to higher 
response time.

Underwhelming customer experience 
in some cases due to an impolite 
customer agent, longer wait time, etc.

Business
Benefits

Data-driven insights to 
better monitor and 

understand consumer 
purchasing patterns

Gained a competitive 
edge and become a 

preferred brand

Increased customer 
engagement with 

ease of access

Customer data collection 
and conversation into 

personalized advertisements 
and predictive assistance
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LTI (NSE: LTI) is a global technology consulting and digital solutions Company helping more than 460 clients succeed in a 
converging world. With operations in 33 countries, we go the extra mile to assist our clients and accelerate their digital 
transformation journeys.  Founded in 1997 as a subsidiary of Larsen & Toubro Limited, our unique heritage gives us unrivalled 
real-world expertise to solve the most complex challenges of enterprises across all industries. Each day, our team of more than 
40,000 LTItes enable our clients to improve the effectiveness of their business and technology operations and deliver value to 
their customers, employees, and shareholders. Learn more at http://www.Lntinfotech.com or follow us at @LTI_Global.


